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The prototype croated
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starter to gain an gven
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problem. will the final
solution meet the needs
and solve frustrations?
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This project comes from the initial problematic of an
farmation in rural schools in Romania.

Based on SIBTISHCS and previous research, 5% of the
students prafer 1o sty at (e classroom, while 34% would
S0ICt tha SPACH Near the Comars. AS wel, 63% of paronts.
Erefar ko have heir children safe and warm inside the
‘classrooms than outside.

Facing the reality of poverty as.
low

TEAM MEMBERS
THANK YOU : )

Design Thinking Academy toolkit
Erasmus+ guide. 19 pags
Designed for Coconutwork (2021)



Non-formal
learning

Project
Management

Marketing

Social
Dimension

Empowers organizations to forge inclu-
sive spaces, promoting diversity, equity,
and active citizenship, thereby nurtur-
ing social cohesion and driving positive
societal change, contributing to a more
sustainable future.

SociALL

Greeny

Green
Dimension

Inspires projects to embrace ecological
responsibility, integrating sustainabili~
ty practices, environmental awareness,
and innovative green strategies i
to their core, contributing to a greener
future.

Partnerships

Finances

Digital
Dimension

Welcomes the emerging digital land-
scape to elevate projects at the
forefront of technological advance-
ment, by fostering digital literacy, virtual
engagement, and innovative solutions,
effectively navigating the digital age
and contributing to vibrant and en-
gaged youth communities.
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EQYP 2.0,

European Quality in Youth Projects
Erasmus+ gquide. Based on the content produced
in the seminar WorkQUAholics (Poland). 24 pags
Designed for GEYC (2023)
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Best practices
in youth
entrepreneurship
Erasmus+ handbook gquide. 92 pags
(___stats ) Designed for Resopa (2022)
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OBIECTIVE OUTCOMES AND IMPACT

- % = Hot ineraction topics will e identified and those = Tr e hardes! Jroup in
Create a TikTok account where daily content will b includiod a5 topscs in the onling debate can- } with the academia In a con-
et that will be oeganized in collaboration with the Lol Thary currently like and use. That provides the

regarding scientific discoveries and production as Asturian Dabate Club in the platiorm decord where OpPOMUNTY 10 promate better knowledge in 2

well as bioethical concerns of Z generation and late
millennials, with especial focus on animal research
and its alternatives.

participation will be quantitative and qualitatively
evaluated though Satislaction quady {Coog e Fodms)

The account will be public and publithed on cther
social madia and in traditional madia 50 WaChars
can use the videos to engage 1o their students

content where pueudoscience and sntiveccing
Enernens bre alieady Qrowing. This is highly rel-
wvant since generation 2 and galy millennials will
B soon the Biggest generational greug in the
wodld and thale conciing wall Sataeming sCience
suppart and ethical regulation.

( EXAMPLE OF WEEKLY CONTENT )
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divulgation on TikTok (2023)
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PALLABREROS
TEMATICOS,
HASTURIANG

b :

'L_'QL = PALLABRE&‘G
= = DEL SURF

Pallabreru del Surf
Surf glossary for
youngsters. 19 pags

Designed for Gijén Town Hall
(2016)
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Mindful
You(th)

Youth Exchange

16-24 April 2024
Merzouga, Moroccan desert

cocénutwork

Social

g
media ﬁ

Youth Exchange

16-24 April 2024
Merzouga, Moroccan desert

¥ 7
24

cocknutwork Bl

Banner

Social media covers and

infopack layouts for
Erasmus+ opportunities.

Designed for Coconutwork

(2020-2024)

Mindful
You(th)

Youth Exchange

16-24 April 2024
Merzouga, Moroccan desert

cocénutwork

® coconuiwork
© cocomuwork.org

[ [

Roll-up

Context
and objectives

cial media
promotion

at

cocénutwonr

but they are |

ent.

Through ‘Mindful You(th)', we aim to
entice the participants to adopt mind-
fulness practices within their daily lives
to develop their emotional intelligence
through techniques of reconnecting
with one's self (meditation) and with
nature (outdoor education). This goal
can be achieved through the following
objectives:

higher ra

people are addicted ¢ 1. Break the stigma surrounding

Arrival of participants
to Marrakech.

17 April

Breakfast at early morning,
then departure of our bus to
Merzouga, arrival by dinner tine.
It takes around 12 hours from
Marrakech to Merzouga by bus.
Lunch packs will be provided

The address is:
18-22 April

On-site pedagogical sessions.

19-20 April

Excursion to the desert dunes in
camels andfor 4x4 and stay the
night in traditional desert tents,
sunset and sunrise by the dunes.

Stay in triple rooms,
towels are provided.

We will organize

stress-management techniques and
empathetic communication skills.

@ 4. Showcase the impertance of
outdoor education and activities for
a healthier mind.

¢ 5. Promote conscious leadership
linking inner peace to better
developing interpersonal skills and
intercultural competencies.

with a dopamine rush mental health and know when and
Logistical calendar Accomodation
16 April

and transportation

23 April

Departure from Merzouga
to Marrakech.

24 April

Departure of participants
from Marrakech.

cocénutwork | £

for the participants who
are landing/departing
from Marrakech airport
only on the official dates
of

Mindful You(th
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‘Social media
promotion

- Erasmus+ ? - - Erasmus+

e

SR\l Seeds of

TRAINING
COURSE
Marrakech, Morocco
31 May - 8 June 2022
Erasmus+ SRR Erasmus+ .
Youth Exchange o _ Youth Exchange
22-30 November 2023 organisoc by cocénutwork LEAP  Eeuris: 4-12 May 2023 orgonsed by
Fuerteventura, Spain cocénutwork _ . = : i s aracherdoraces cocénutwonrk

- Erasmus#

Erasmus+ Youth Exchange

9 - 17 December 2022 organised by
Marrakech, Morocco cocenutwork

Collection of covers
for Erasmus+
opportunities

Erasmus+
Youth Excha

11-19 December 2023
Weicherdange,

" that Populisml

Era‘m‘l"" Luxembourg
Youth Exchange \ Designed for Coconutwork
y lzwsafr';rllle;::.h:dag‘ggczz 4 ! Zgg?}-‘b&wopk % [ P—— ?&E;thopk - A

(2020-2024)
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o " Social media
wadapreneuriat + e
ERASMUS+ YOUTH EXCHANGE n0t gender rOIGS promotlon

Le Moule, Guadeloupe, France
14 - 24 March 2022
1 &

mgm:v’sed by
cocénutwork

Cocanut Lusembourg Lusembourg

SEA Greece Greece

Orgarl

Intern,

EuroM

%
voun) What to
bring?

orgonised by sl —
cocenutwork  Ieasmus+ AT & Arefillable bottle for water.

Travel, finances,
= + We expect the weather to be : g3

coclrurwark 5] AT e Accommodc\l‘tlon and health insurance

transportation

Situated in the Gueliz neighborhood

‘equipment to host our training course, it
wil also be the venue which serves our
meals. The partici share twin or
triple roarms Towe

n the participants’

The address
Guellz Marrakesh

cocknutwork £} We will crganize
drop-off for the pai =
parting from Marrakech airpart on 4th
and 12th May. Towels are provided.

Youth Exchange

21-29 Novernber 2022
Weicherdange, Luxembourg

&

_ Collection of covers for
ey 1 1018 April 2024 _ MIE = T
cocénutwonr Sigulda, Krimulda, Latvia DAL s bemn Er a S m u S <L 0 p p 0 r t u n 1 t 1 e S

Designed for Coconutwork (2020-2024)
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Erasmus+ training course Visually. Post storytime ® ]
Banner and roll-up, Visual stories for social ocial media
Designed for Resopa(2022) media promotion.

Designed for Shokkinint(2022) promOtion

YR HOTREN A +
YORUTRY -z

. =0

‘i [
20:33 @ Admmlsva

] s
Etiquet? iguiend®

> = & Participantes de Espana ; <
- hility T . . = eﬂw'o‘,
j_ - -—_Q ’ v ;.j:é;.‘::m Ferrand, e téz:duswmoﬁ VISlIally 5

T o] Casato Galkcta ura

14-19 May 2022 o 9

111 Lucia 9
a0 — e
Moorea,
//‘ French Polynesia
Y A 13-18 October 2022
A a s




Graphic Facilitations

Hand drawn fonts,
visual tips and skills
ta help you organise
your notes.
09/02/2020

Brno’s University
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TALLER DE

@ﬁﬁ]‘ Elow
GQ&ECA

BASES Y PRACTICA

Inscripcion gratuita
e informacion:
visually.projectst @gmail.com
plazas limitadas
iNo se necesita saber dibu]
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% % VAKE CARE OF MARGIN: OF MRRG]NS

26 Noviembre 2022
10:00 a 13:30h
Espacio Arroelo -
Rua Michelena 11, 38, 36002
pontevedra

TALLER pE

’

Esta formacién es
para ti si...

Te gustaria ser mas visual

Te blogueas cuando quieres
representar algo visualmente

Crees que no sabes
d‘oula‘r(le demostraremos
que si que puedes)

Quieres saber ch es la
facilitacion grafic

Te gustaria estructurar r mejor Sibila
la informacion en tu trabajo,

estudios o vida personal oLk

visual
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Collection of
visuals for my
Graphic
Facilitation
workshops

(2020-2022)
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‘Branding

ECOSYSTEM & corporative
INSTITUTE

Y-
UP "S

Unpop Populism
EUvolve Solidarity

Logo for a social NGO to fight Logo for a non-governamental organisation
populism, euroscepticism, hate where reserchers and practicioners meet
speech and fake news (2022) to steer ecosystems worldwide (2023)

Brand of homemade body Brand for a Czech Civic Hackathon event
lotions and natural cosmetic music shop (2020) at Luxembourg (2022)
(2023) I
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Collection of
illustrations
applied to
merchandising
Designed for
Euromuévete (2024),

Proactive Future (2023)
and InkPills (2022)
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*‘Miscelanea

Designed for Czech National agency
during my ESC(2019) together with
another volunteer. Inspired by the
Dixit card game, we collected
experiences from our friends

related to Erasmus+ to help them
express their feelings. The

National Agency bought our idea

and we printed +500 decks of cards
to spread all over European NGOs |
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