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Basics aspects of verification of 

environmental technology 

The ETV programme as a 

commercial tool on domestic and 

international markets 

Environmental Technology 

Procedure 

2.1. ETV objectives in terms of commercial exploitation 

2.2. Technology Readiness Level  

2.3. The integration of marketing plan for ETV sellers 

2.4. Which are the benefits of clients regarding ETV 

2.5. Success case of ETV 

1.1.  Overview of ETV 

1.2.  ETV in the world 

1.3.  Main objectives of ETV 

1.4. Targeted Technologies 

1.5.  Verification process 

1.6.  Main features of ETV/ Summary 

Ask to Florent to complete it 


