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	ABOUT THE APPLICANT

	The mission of the institution is an intermediary body for official announcements and public advertisements to be published at certain periodicals, as well as carrying out supportive activities including helping press associations and opening credits for periodicals. This means that newspapers were also financially dependant on the state. PAA work with 1420 different newspapers and journals. This newspapers and the magazines sale a total of 4 million in daily. 625 newspapers daily sale rate are
3.5 million pieces however if we think journals, the total daily sales rate are approximatly 7 million.
PAA which has about 400 employees in Turkey, also has branch offices in 41 different cities as Adana, Afyonkarahisar, Ankara, Antalya, Aydın, Batman, Balıkesir, Bursa, Bolu, Çanakkale, Çorum, Denizli, Diyarbakır, Edirne, Elazığ, Eskişehir, Erzurum, Gaziantep, Hatay, İstanbul, İzmir, Kayseri, Kocaeli, Kahramanmaraş, Kastamonu, Konya, Malatya, Manisa, Mardin, Mersin, Muğla, Ordu, Sakarya, Samsun, Sivas, Şanlıurfa, Tekirdağ, Tokat, Trabzon, Van, Zonguldak. 

PAA has a project team. Our project teams bring together colleagues with different backgrounds, areas of expertise and levels of experience. Team members constantly learn from one another and an experienced project manager guides the team. 
Project staff also carries out production and monitoring of projects as well as reporting of project.


Our interest topic:
• Local media 
• Public notice
• Digital media 
• Media literacy
• Intercultural dialogue
• Media and communication
• Volunteering
• Youth policy
• Democracy/Active citizenship
• Human rights




PROJECT CONCEPT NOTE:
	PROJECT NAME
	CONNECT-ED ON MEDIA TOOLS

	GENERAL AIM & OBJECTIVES
	The Project aim is to struct a cooperation bridge among different partners from all over Europe to develop effective tools and policies on youth media literacy  as a tool of active participation and citizenship.

The sub-aims of the Project is as below:

1-To highlight for policymakers the essential need for media literacy education for youth and young adults as the next generation of citizens. 

2-To make young people more empowered media users by helping them make decisions about what to listen to or watch, especially when there is no adult supervision; 

3-To create an online platform for media literacy target groups (youth, youth leaders etc.) and provide guidelines for the integration of media literacy into the youth work 
Expected results of the Project is:

* Inclusive  education,  training  and  youth:  in  line  with  the  Paris  Declaration,  priority  will  be  given  to  actions addressing  diversity  in  (formal  and  non-formal)  education  and  training,  developing  social,  civic,  intercultural competences on media literacy.- 1 Training of Facilitators (ToF) Module will be developed – 20 youth leaders will be trained.
* Open  and  innovative  education,  training  and  youth  work,  embedded  in  the  digital  era:  priority  will  be  given  to actions that contribute to disseminating learning outcomes of formal and non-formal learning activities as well as to mainstreaming and spreading the utilisation of open and innovative education, training and youth pedagogies, participatory  education  governance,  work  methods  and  resources  for  educators  and  learners  at  all  levels,  in particular those in a disadvantaged situation – 20 facilitators will disseminate the learning outputs of the ToF 
*Sustainable  investment,  performance  and  efficiency  in  education  and  training of media literacy – 1 joint publication will be developed.
* To allow organisations to develop and reinforce networks, increase their capacity  to operate at transna­tional level, share and confront ideas, practices and methods.- 1 online portal will be designed.


	TARGET GROUP
	1. Youth leaders 
2. Youth workers

3. Policy making organizations, instutions, youth centers, NGOs, public organizations

4. Young people

	DURATION
	18 months

	ACTIVITIES

	1.TRANSNATIONAL MEETINGS

1-1-Kick Off Meeting: The meeting will be held in İstanbul for deciding on the monthly acitivty plan.
1-2-STUDY VISIT-1:  Each partner organization 3 participants will participate. 4 days study visit programme will be organised in each Eu partner country.
1-3-STUDY VISIT-2: Each partner organization 3 participants will participate. 4 days study visit programme will be organised in each Eu partner country.
2.JOINT PUBLICATION OF MEDIA LITERACY POLICIES AND BEST PRACTICES : Mapping Media Education Policies in the World: Visions, Programmes, and Challenges, a joint publication of partner organizations.
3.RECOMMENDATION PAPER FOR POLICY MAKERS  MEDIA LITERACY: According to the results of joint publication a policy paper will be written.
4. WEB PORTAL OF CBML  for YOUTH– Capacity Building on Media Literacy for Youth: An online platform will be designed for youth, youth workers/leaders.
5.TRAINING PROGRAMMES

5.1.Training Of Facilitators on Media Literacy  of Youth
2 modules / face-to-face training programmes / each training programme is for 5 days.
5.2.Online Module of Media Literacy Programme: ToF programme outputs will be designed also as online videos and uploaded to the online portal.
6.DISSEMINATION OF FACILITATORS: Each facilitator will organise workshops with young people to raise awareness on media literacy.
7. ASESSMENT AND EVAULATİON OF TRAINING PROGRAMME: Each workshop will be evaulated by an analitic tool. It will be designed by the evaulation experts.
8.FINAL MEETING: The final meeting will be held in İstanbul for 2 days with policy makers.

	PARTNER PROFILE
	1. RTÜK – The Radio and Television Supreme Council 

2. Anadolu Haber Ajansı – Anatolian Press Agency
3. İstanbul Ticaret Üniversitesi AB Merkezi – İstanbul Trade University EU Studies Center

4. BVG Project Agency

5. Youth NGO /EU

6. Media Public Organization /EU

7. Media Public Organization /EU


