Abstract KA152
Deadline February 2024

Coordinator organization based in Bulgaria

3 Partners (Spain, Austria, Greece)

20 Participants involved (5 per partner), 2 per country with f. o.
4 Group leaders (1 per country)

1 Facilitator

Activity dates 13.10.24 — 19.10.24

We are looking for a partner from Greece.

Title: Medialab - Media Literacy and Content Creation

The basic elements of the activity for promoting digital literacy among young people through training
and education initiatives will include:

A range of non-formal learning techniques, including interactive workshops, group discussions,
practical exercises, and simulations, will be incorporated into the activity. It will include "learning to
learn" resources and techniques like Youthpass, daily reflection, and feedback in addition to team-
building tasks meant to promote interpersonal understanding.

The objectives we set are:
- To provide useful information on the topic to the participants during the project;
- To provide tools and platforms that will help them recognize disinformation;

- To create an environment for the exchange of experience and knowledge in the field of media
literacy, which will be used during and after the project.

Location: Sapareva Banya, Bulgaria

e f. 0. - Barriers linked to discrimination; Economic barriers; Geographical barriers; Social
barriers; Cultural differences



