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This  t ra in ing  course  i s

prepared  fo r  the  a im  of

foster ing  the  creat ive  sk i l l s

o f  youth  workers  who  seek

to  fos ter  the i r  exper iences

in  discover ing  themselves

and  fac i l i ta t ing  others  to  do

so .  The  pro ject  i s  based  on

the  idea  that  i t  i s  poss ib le

to  improve  the  creat ive

sk i l l s  in  people  by

improv ing  the i r  cul tura l

competence .

 

Through  look ing  at  a  piece

of  ar t  and  t ry ing  out

d i f fe rent  fo rms  of  ar t ,  being

int roduced  to  the  rea l i s t ic

contexts  of  a  new  cul ture ,

see ing  the  wor ld  f rom  a

di f fe rent  perspect ive ;  we

can  explore  deeper  ta lents

and  deve lop  21s t  century

sk i l l s  in  ourse lves ;  such  as

creat i v i ty ,  conf idence ,

col laborat ion  and  cr i t ica l

th ink ing .  Al l  of  the  l earn ing

methods  of  th i s  t ra in ing

course  are  based  on  non -

fo rmal  l earn ing  and  the

youth  workers  who  has

become  a  part  of  th i s  act ion

worked  on  these  methods

throughout  the  pro ject

days .   
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The  l imi tat ion  of  opportuni t ies  in

cu l tura l  &  ar t i s t ic  f ie lds  i s  not  only  a

disadvantage  in  Slovak ia ,  but  a l l

over  the  wor ld .  With  pro jects  that  go

beyond  borders ,  fac i l i ta te  people  in

learn ing  more  about  the i r  own

ta lents  and  reaching  to  th i s

d i scovery  through  Erasmus+ ,

learn ing  about  a  new  cul ture  and

new  fo rms  of  ar ts ,  drama ,  non - fo rmal

educat ion ,  t rave l ,  col laborat ion  and

courage ;  we  bel ieve  that  lo ts  of

youngsters  can  f ind  opportuni t ies

that  would  a l low  them  to  br ing  out

the  creat iv i ty  hidden  ins ide .  We

wanted  to  create  a  change  v ia

showing  ways  to  youth  workers  that

they  could  use  to  make  more  young

people  to  take  a  s tep  towards  see ing

what  they  are  capable  of .
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CREAT IV I TY

For  one  week ,  we  have  t r ied  to  f ind

our  inner  creat iv i ty  through  di f fe rent

means  of  non - fo rmal  educat ion  too ls

and  ar ts  and  we  have  a imed  to  set

young  creat iv i ty  f ree  and  see  how  fa r

i t  can  reach .  In  the  end  of  the  week ,

the  youth  workers  produced  three

di f fe rent  non - fo rmal  learn ing

methods  that  are  combined  with

di f fe rent  types  of  ar ts  and  shared

the i r  exper ience  and  motivat ion

with  young  people  f rom  Slovak ia  to

insp i re  others  to  seek  chances  fo r

se l f  improvement ,  character

bui ld ing ,  explor ing ,  learn ing ,  tak ing

a  s tep  fo rward  in  l i fe .  
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ACT IV I T I ES  

Bra instorming  on  In tercu l tura l i t y

Discuss ions :  Equal  Chances  to  Support  Creat iv i ty  in

Europe  

Creat ive  Drama

Non - fo rmal  Learn ing  Methods

Creat ive  Writ ing     

Art  Therapy  

Street  Journa l i sm  

Creat ing  Non -Formal  Learn ing  Tools  

Vis i t  to  the  Academy  of  Per forming  Arts  

Apply ing  the  Non -Formal  Learn ing  Methods  

Pieces  f rom  a  Youth  Worker 's  L i fe

-  A w a r e n e s s
-  B o d y  L a n g u a g e  
-  D i f f e r e n c e s   a n d  S i m i l a r i t i e s
-  I n t e r c u l t u r a l  C o m m u n i c a t i o n
-  J u d g e m e n t  
 

 

-  T o o l  1 :  L e t t e r  W r i t i n g  
-  T o o l  2 :  D i f f e r e n c e s  =  C r e a t i v i t y   
-  T o o l  3 :  A u d i o v i s u a l  S t o r y t e l l i n g  
I c e  B r e a k e r s  &  E n e r g i z e r s  
 

 

-  A n  A r t  P r o j e c t  i n  M a d r i d :  L a  C a s a  B  
-  B e i n g  a  M o v i e  D i r e c t o r  I n  T u r k e y  -  S h o r t  M o v i e s
S e s s i o n   
 

 



BRA I N S TORM ING  ON

IN T ERCU L TURA L I T Y
 

TH E  TASKS

FROM  TH E

SOURC E

1.Awareness on
Culture 
2.Awareness on Body
Language 
3.Awareness on
Similarities and
Differences 
4.Intercultural
Communication
5.Judgement 

 The youth workers exchanged ideas on the similarities and
differences on body language, getting to know people, politeness,
judgement, high and low cultures, language capitalism via using
their critical thinking skills. One thing that is needed to be
remembered is that, you never meet a culture, but you always
meet individuals!
 
 
Our trainer used this thought-provoking tool that includes
discussion-based questions and activities firstly handled as pair-
work and then as a group discussion. The trainer let the youth
workers be more conscious about the differences between
cultures to  understand how this affects the creativity level of
people.  In addition, it should not be always assumed that any
specific culture is always the reason for conflicts or difficulties in
international communication; these may well be caused by
individual differences and have little or nothing to do with
nationality, ethnicity, religion or culture. 
 

TH E  SOURC E

Rudi Camerer &
Judith Mader on
Intercultural
Communication

TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  



TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  



TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  



TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  



TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  



TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  



TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  



TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  



TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  



TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  



TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  



TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  

How  are  "cul ture "  and  "creat iv i ty "  unders tood  and  va lued  in  your  country ?  

What  are  the  main  act iv i t ies  held  fo r  cul ture  and  ar ts  promot ion  in  your

country ?  Are  cul tura l  &  creat iv i ty -based  act iv i t ies  only  held  in  big  c i t ies ?  

What  i s  the  in terest  of  people  (youngsters ,  adul ts ,  e lder ly )  in  improv ing  the i r

cu l ture  l eve l ?  

What  k ind  of  act ions  do  the  government  and  NGOs  take  to  improve  the  cul tura l

awareness  &  creat iv i ty  bui ld ing ?  

Who  i s  more  i s  more  in terested  in  cul tura l  act ions  in  your  country ?  Women ?

Men ?  Chi ldren  or  univers i ty  s tudents ?  How  does  the  government  support  ar t i s t s ?  

To  what  extent  are  people  in terested  in  threat re ,  music ,  paint ing ,  c inema ,

museums ?  

Can  people  eas i l y  f ind  poss ib i l i t ies  to  improve  the i r  ta lents ?  

What  i s  the  main  inc l inat ion  of  people  in  se lect ing  a  part icu lar  type  of  hobby ?  

How  does  your  country  support  cul tura l  pro jects ,  entrepreneursh ip  ideas  on

creat iv i ty ?

Dur ing  these  discuss ion  act iv i t ies ,  the  youth  workers  used  the  resu l t s  of  the

researches  that  they  conducted  before  the i r  ar r i va l  to  the  pro ject .  In  the

preparat ion  process ,  in  order  to  unders tand  how  the  "creat iv i ty "  concept  i s

unders tood  in  di f fe rent  European  countr ies ,  we  sent  them  a  l i s t  of  quest ions  to

insp i re  them  to  look  fo r  answers ,  to  ta lk  with  the i r  peers  to  l earn  publ ic  youth

opin ion  and  to  share  with  us .  The  quest ions  were :  

 

D ISCUSS IONS :  EQUA L  CHANCES  TO
SUPPORT  CREAT IV I TY  I N  EUROPE  
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In  a  t ra in ing  course  in  which     we

have  a imed  to  create  brand  new

non - fo rmal  l earn ing  too ls  to  be

used  in  the  creat ive  f ie ld ,  i t  was

essent ia l  to  expla in  what  non -

fo rmal  l earn ing ,  in formal  l earn ing

and  fo rmal  l earn ing  was .  In  th i s

in format ive  sess ion ,  as  c lear ly  as

poss ib le  we  expla ined  the

di f fe rences  between  these  three

types  of  l earn ing  and  spec i f ica l l y

on  which  type  of  l earn ing    youth

work  deals  with .  In  th i s  way ,  we

managed  to  prepare  the  youth

workers  fo r  the  l ab  sess ions    in

which  they  prepared  creat ive  non -

fo rmal  l earn ing  too ls  that  are

combined  with  di f fe rent  types  of

ar ts .  

Non-formal  l earn ing   inc ludes  var ious

st ructured   l earn ing  s i tuat ions  which

do  not  e i ther  have  the  l eve l

o f  cur r icu lum ,  sy l labus ,  accredi tat ion  

and  cer t i f i cat ion  assoc iated  with

' formal  learning ' ,  but  have  more

st ructure  than  that  assoc iated  with

' informal  learning ' ,  which  typ ica l l y

take  place  natura l l y  and

spontaneous ly  as  part  of  other

act i v i t ies .

 

Non - fo rmal  l earn ing  i s  acknowledged

as  " l i fe- long learning "  by  OECD  s ince

1996 .  This  inc ludes  23  countr ies  f rom

f ive  cont inents ,  who  have  sought  to

c la r i f y  and  va l idate  a l l  fo rms  of

learn ing  inc luding  fo rmal ,  non - fo rmal

and  in formal .  This  has  been  in

conjunct ion  with  the  European

Union  which  has  a lso  deve loped

pol ic ies  fo r  l i fe - long  l earn ing  which

focus  s t rongly  on  the  need  to  ident i f y ,

assess  and  cer t i f y  non - fo rmal  and

informal  l earn ing ,  part icu lar l y  in  the

workplace .

 

 

NON -FORMA L  LEARN ING  METHODS
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Creat ive  Drama  i s  a  contemporary

form  of  ar t  and  a lso  a  method  of

non - fo rmal  l earn ing  in  order  to  l e t

people  br ing  out  the i r  fee l ings

through  body -based  express ions .

We  s t rongly  bel ieve  in  the  power  of

creat i ve  drama  in  te rms  of

br ing ing  out  the  deeper

persona l i ty  t ra i t s  of  people  in

d i f fe rent  ways  and  i t  i s  adaptable

for  many  top ics  that  you  would  l i ke

to  create  awareness  about .  I t  i s

most  usefu l  when  the  a im  i s  to

foster  personal  and  cul tura l

awareness  of  youth  workers .  

 The  Creat ive  Drama  act iv i t ies  in

th i s  pro ject  are  col lected  under

the  umbre l la  te rm  "cultura l
awareness  and creat ive
react ions " .  

Espec ia l l y  fo r  youth  workers  who

work  in  the  f ie lds  of  non - fo rmal

learn ing ,  communicat ion ,  soc ia l

deve lopment  and  creat ive  ar ts ;  i t  i s

c ruc ia l  to  improve  th i s  awareness

not ion  regard ing  empathy ,

courage ,  product iv i ty ,  imaginat ion

and  open -mindedness .  

 

 

 

CREAT IVE  DRAMA



One  of  the  too ls  that  we  used  was

named  "Hel lo " .  Part ic ipants  are  asked

to  s tand  up ,  see  the  empty  spaces  in

the  room  and  walk  as  they  wish  in  the

room  and  care  about  the  di rect ions  that

the  leader  gives ,  such  as  "Give  a  smal l

'hel lo '  to  the  person  pass ing  next  to

you " .  The  part ic ipant  does  th i s  in

her /his  way ,  in  his /her  nat ive  l anguage .

Then ,  the  part ic ipants  are  asked  to  say

"hel lo "  in  one  of  the  l anguages  they

have  jus t  heard .  Later ,  the  part ic ipants

are  asked  to  make  up  a  gibber i sh  word

themselves  which  would  mean  "hel lo " .

In  th i s  way ,  the  a im  of  creat ing  a  sense

of  in tercu l tura l  awareness  in

communicat ion  i s  achieved .

The  fo l lowing  too l  i s  named   "Write
Your  Name to  the Space " .  The

part ic ipants  are  asked  to  imagine  the

work ing  space  as  a  piece  of  paper  and

the i r  bodies  as  a  pen .  Then ,  they  wri te

the i r  names  to  the  space  with  body

movements  by  te l l ing  about  the  s tory  of

the i r  name  in  the  meant ime .   

 

Another  too l  i s  named  "Concepts  and
Forms " .  In  th i s  act iv i ty  we  create  a

c i rc le  and  youth  workers  turn  the i r

faces  out  of  the  c i rc le .  We  se lect  a

leader  to  shout  a  word ,  a  concept ,  a

fee l ing .  The  part ic ipants  turn  ins ide  the

c i rc le  and  react  to  the  word  with  the i r

fac ia l  and  body  express ions  and  act  as

i f  they  are  a  scu lpture .  The  leader

changes  f rom  t ime  to  t ime .  The

part ic ipants  can  become  a  scu lpture  of

" love " ,  "courage " ,  "help " ,  " f reedom " ,  in

the i r  own  ways .   

 

 

CREAT IVE  DRAMA  -  METHODS
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Another  too l  of  creat ive  drama  i s  ca l led

"The Part  of  a  Whole" .  The  part ic ipants

in  groups  of  4 -5  agree  on  the  f i r s t

p layer  who  secret ly  chooses  a  group

pro ject  and  in i t ia tes  an  act iv i ty  re lated

to  i t .  When  the  nature  of  the  whole

genera l  act iv i ty  becomes  apparent ,

other  team  members  jo in  in ,  one  at  a

t ime  and  take  part  in  the  pro ject .  Thei r

pro ject  could  be  a  very  s imple  th ing

such  as  washing  dishes  together  or

something  more  sophis t icated  as

creat ing  a  scene  of  pandomime .  The

rest  of  the  part ic ipants  t ry  to  guess

what  i s  going  on  in  the  group  act ion .  

The  most  express ive  act iv i ty  of  creat ive

drama  was  a  unique  one  that  the

t ra iner  created  herse l f .  I t  took  the  case

of  a  chi ld  whose  dreams  were  ignored

or  a lmost  k i l led  by  one  of  his  parents .  

The  s tory  i s  based  on  a  6  year  old  chi ld     

who  sees  a  dragon  in  a  c loud  and  te l l s

that  to  his  fa ther  and  gets  a

disappoint ing  react ion  f rom  the  fa ther .

The  youth  workers  t r ied  to  imagine  th i s

ch i ld  in  the  age  of  12 ,  25  and  40 .  They

improv i sed  the  case  and  played  i t .  A

discuss ion  and  eva luat ion  of  the  drama

act iv i ty  should  fo l low  in  order  to  get

the  learn ing  outcome  out  of  i t  and  to

re f lect  on  how  di f fe rent  groups  imagine

and  perce ive  the  r i se  or  fa l l  of  creat iv i ty

f rom  the  same  base  of  a  s tory .  

 

CREAT IVE  DRAMA  -  METHODS
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Creative Writing
techniques can be
used especially after
a full and busy day
of a training course
in order to let youth
workers relax, work
in a comforting
environment and
put forward their
individual
creativity. 

In our creative writing workshop, we showed
youth workers two different ways to respond to a
written or visual tool that is presented to them.
The first was called "Fortune Cookie Writing", in
which they picked a piece of paper on which a
single sentence was written and commented on
what was written on the paper. We allowed the
participants to write from that prompt for two or
three minutes, then told them to pass their
papers to the person sitting to the left. They
repeated the cycle, passing stories to the left
until each story has gone around once. Once
participants receive their own papers back, we
asked them to conclude the story. The end
results were usually surprising, and sometimes
hilarious!

CR EA T I V E  WR I T I NG  
 

In the second cycle of the
workshop, we used Pierre
Augusto Renoir's "The Luncheon
of the Boating Party" and used
"Writing on a Piece of Art"
technique.
 
The participants look at the
picture in detail, select one of
the characters and objects in the
picture and create a short story
on it. We put a relaxing song to
give inspiration to the
atmosphere. Some participants
wrote a story from the
perspective of a wine bottle,
some from the dog and some
from the whole context. This
activity allowed the youth
workers to see how people look
at the same piece of art and see
such different things, focus on
the different parts of a whole. 
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ART  TH ERAPHY
 

To have two-hours long art therapy session, we
have visited Artevia Art School in the city
centre of Bratislava. Receiving a very fruitful
training from professional art therapists, we
practiced several therapy methods that can be
applied with any age group and with different
experience levels in arts and awareness. In our
first activity, the therapist asked each youth
worker to draw an object that would represent   
their current mood. The therapist selected
some volunteers to speak about their last work
in the last evaluation phase. 
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The second activity was the main task of the art
therapy session. The therapist asked the youth
workers to draw one of their friends in the
room as they wish. The youth workers did so,
some of them using colors and some of them
using black pens. The representations of people
from different perspectives were rather
interesting. 
Then,  the youth workers were asked to walk
around the room, check each portrait that was
created and write an adjective to each one of
them that appeared in their minds as they saw
the portrait. Again, it was possible to see how
divergent people look at the world and look at
the same picture and thinking of different
definitions. 

In the evaluation part, our art therapist
explained us some of the messages that our
portraits are trying to express: the way we
draw, the colors we use, the shapes we choose
all have a meaning about our psychological
stance and it is possible to lead young people to
better ways through arts and creative
expression. 
 



How do you describe “culture” in your own words? What does it mean to you?
How could you describe your learning culture? Could you use ADJECTIVES to
describe it.
Do you think you have had difficulty in learning English because of your own
culture and learning culture? If yes, how?
Do you think that everybody living in Slovakia can find equal chances to improve
themselves? Do you think that the country / government / NGOs offer enough
opportunities for creativity-building?
Do you think that young people give enough emphasis on their talents? Do they
find enough time / money / chance to foster or even discover their talents? Are
they aware of their talents? What is the level of awareness in this? 
What can you say to talented young people all around the world to motivate
themselves for self-development?

In order to get the public opinion regarding the questions below, our youth
workers were in the streets of Bratislava fostering their initiative, communicative,
digital and literary skills. The findings were collected together in a newspaper
template. 
 

S TR E E T  J O URNA L I SM
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As the week went on and our youth workers empowered their creative skills
through artful activities and enriched their experience in non-formal learning 
methods, it was time to combine these learnings and transfer them into new non-
formal learning tools that can be used by youth workers anywhere, to invite young
people to cultural and personal expression, to arts, to creativity and courage. 
 
We have divided youth workers to work in 3 groups to create 3 activities: The
Audiovisual Group, Writing Group and Creative Drama Group.  Having been divided
in these groups, the participants were given a detailed and explanatory NFL sheet
to work on in order to be on the same page about how to prepare a non-formal
learning tool. Before they started working, our trainer gave some information
about how to go in the logic of a youth  worker while preparing a whole new
activity from the beginning, how to think of the time, place, learning goals, how to
give instructions, how to check  progress and learning, how to address to young
people, etc. 
 
We met several times with youth workers to check their progress, to share ideas
about their work and to give them feedback about how to move forward. 

CR EA T I NG  NON - F ORMA L

L EARN ING  TOO L S
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Summary of the activity: Write a letter with random words which participants
choose during brainstorming 
 
Target group: Teenagers, school students
 
Themes and issues addressed: Creative writing & basics of journalism 
 
Learning outcomes: Creativity Skills & Writing Skills & Problem Solving & Public
Speaking 
 
Aims and objectives: To improve language skills, to improve creativity skills, to
develop imagination, to concentrate on writing 
 
Group size: More than 2 participants 
 
Time: 60 Minutes 
 
Materials: Board, Colorful Markers, Sheets of Paper, Pens
 

NON - F ORMA L  L EARN ING  TOO L  1 :  

L E T T ER  WR I T I NG  
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Alina, Vaida, Tania, Ania, Emin, Emiliano 



Instructions: 
1. Give a sheet of paper one per person.
2. Ask participants to write 5 random words on subject named “things you like”.
3. Then ask them to write one word on each subject named “famous person”, 
“tool in the kitchen”, “universal problem” and “the city”.
4. Now ask them to choose 3 words from the word group called “things you 
like”.
5. According to words they have chosen ask them to write a letter to “famous
person” talking about the “universal problem” in “the city” and try to solve this
problem with a “tool in the kitchen”. And don’t forget that you have “things you
like” part which should be used about memory with “famous person” you did
something together.
6. Tell the participants to write as much as they want during 20 minutes.
7. At the end ask volunteers to read out their letters.
 
 
Debriefing and Evaluation: 
- Start by asking participants about what happened and how they feel about the
activity
- Then go on to talk about issues raised and what they learnt and ask these
questions: 
- How do you feel after exercise?
- What do you think about this activity?
- It was easy or not?
- Do you like these kind of activities which use creativity?
- Have you ever try these kind of activities at school or somewhere else?
- Do you have any question?
 
Tips for facilitators: 
- Divide roles between trainers of the team. Make sure that the participants can
hear you. You can use a board to write down subjects.
- To make the beginning more dynamic you can ask to send paper to next 
participant after each subject. At the end you can also ask them to exchange
letters and to read it out.  You can also ask questions about personal evaluation on
creativity topic.
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Summary of the activity: Touching on the effects of discrimination in our
communities and how it effects our daily lives.
 
Target group: Teenagers, school students 
 
Themes and issues addressed: Combatting discrimination, building tolerance and 
 acceptance, to raise awareness of intercultural diversity 
 
Learning outcomes: Understanding what tolerance is, group work, conflict
management, active citizenship 
 
Aims and objectives: Using arts as a form of expression, understanding the
concept of tolerance, using creative and critical thinking
  
Group size: 18-20 people 
 
Time: 90 Minutes 
 
Materials: Printed images, a ball 
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Instructions: 
1. Brainstorming (10 Mins): 
- Ask the participants what they understand from the words “tolerance” ,
“discrimination”, “Racism”, “Inequality”. Collect answers
Short debrief:
How do you connect these words and feelings you have expressed with your school
environment? 
 
2. Main Activity (40 Mins): 
- Split the participants into 3 groups of 6 people.
 - Facilitators will present 3 different photos linked to the key words above.
 - The participants should create a piece expressing what they feel about the image   
they have been presented.
- The groups will have 30 minutes to prepare their pieces.
- Each group will have up to 5 minutes to showcase their creation to the rest of the
group.
 
Debriefing and Evaluation (20 Mins): 
-Ask the following questions: 
- In one word, how was this experience for you?
- What did you learn? 
- Group dynamics : Do you feel all of you were fully engaged in the tasks?
- If you would do this again is there something you would change?
- How can we use what you’ve learnt and understood from this workshop in our
daily lives?
 
Tips for facilitators: 
- Be aware of the participants in your group and adjust your debrief questions
based on how they react and interact to previous ones.
 
Pictures being used: 
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Summary of the activity: Using media tools as an expression of emotions 
 
Target group: Teenagers, school students 
 
Themes and issues addressed: Understanding emotion through art, how to express
emotions through audiovisual language, how to use familiar sources as Instagram,
Facebook, etc. to represent art
 
Learning outcomes: Teamwork, creativity-building, tolerance, leadership, critical
thinking
 
Aims and objectives: Using social media as a form of expression, learning how to
piece together a message through disconnected ideas, improvisation 
  
Group size: 5 people x 6 groups
 
Time: 60 Minutes 
 
Materials: Papers, camera, pens, a social media account 
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The Activity: 
Students will be given time to brainstorm emotions and feelings that they have.
Afterwards they will brainstorm about
The reasons causing the specific 5 emotions. 5 different groups will have to create
an audiovisual representation of 
the given emotion picked by them.
An object provided by the facilitator will be picked by them in random, and they
will choose an additional object. 
The audiovisual will be a representation using the given 2 objects, using photos,
videos, sound effects, and will be 
Presented at the end of the session.
 
Instructions: 
1. Brainstorming: 
- Ask participants: What emotions or feelings do you know? List positives and
negatives. What have you felt this week? eg.) sadness, stress, love etc.
- Take 5 topics out of the brainstormed ideas and brainstorm ideas or reason
per emotion. Eg.) gifts, boyfriends, girlfriends, good exams etc. 
 
 
2. Main Activity: 
- Separate into groups of 5 people and create an audiovisual product with a
selected topic. An object provided by the facilitators and another random object
will be chosen by the students.
- The final product must include the following;
Thumbnail/Music/Pictures/Video/Drawings together with the 2 objects. --Either
maximum 30 second video or 20 pictures slideshow.
- Observe participants completing their work, give feedback and support if needed. 
 
Debriefing and Evaluation:  
- By showing their piece of work, see how the product affects others. Ask
participants what emotions they want to transmit. 
- Ask the participants how the creative process was and how they felt doing it.
- Ask participants what was easy/difficult about the production. 
 
Tips for facilitators: 
- Encourage participants to broaden their minds and try and make them think of
many ideas for emotions as well as different ways to express them.
 

NON - F ORMA L  L EARN ING  TOO L  3 :  AUD I O V I SUA L  S TORY T E L L I NG

 

TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  

Juliana, Alejandro, Nicolo, Stefano, Panos, Eri



1.Hot Potato 
Form participants in a circle. One person has a ball (the hot potato) bouncing it
because it is hot. As they throw the ball they need to pick something e.g. (a wolf)
the person who catches it has to act it out to pass it onto the next person. The
game goes on in this loop. 
 
2. Musical UNO 
The game consists of 3 movements 
- ¨Heya¨: Wave movement with arms towards the person on the left 
- ¨Heehoo¨- Hold both arms up and reverse the flow direction
- Clap twice – skips the next person´s turn.
Participants will be in a circle, the person who starts must make a wave movement
and say ¨Heya¨to the person next to himself / herself. The next person can either,
follow and say ¨Heya¨ again, say ¨Heehoo¨ or clap.
 
3. James Bond  & Toaster 
- The players are standing in a circle, only one person is standing in its center. The
person in the middle points at one person and names one of the tasks, like
"toaster". The person pointed at AND both its neighbors now have to fulfill the task
as quickly as possible (the neighbors form a toaster with their hands around the
toast in their middle, who has to jump up and down; other tasks, see below). If one
of the three fails to fulfill the task quickly enough, he is the next person standing
in the middle in the following round. 
- James Bond: The person in the middle poses like James Bond with a gun, the
players left and right impersonate Bond girls.
- Washing machine: Similar to the toaster, but the person in the middle is spinning
around (like being washed in a washing machine.
Elephant: The player in the middle forms the trunk of the elephant with his arm,
the neighbors form the ears of the elephant. 
 
4. Pizza Making 
- Form a circle with participants. Tell participants to turn right and face the back
of the person next to them. They need to create pizza on the back of next
participant. You start to make a massage pretending as making a pizza. Firstly, you
do the dough, using your hands to create this. Then you add other ingredients, f. e.
tomatoes, cheese, mushrooms, etc. 
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V I S I T  TO  TH E  ACADEMY  O F

TH E  P ER FORM ING  ARTS
Faculty of TV and Film 
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We were hosted by two different
faculties of the Academy of Performing
Arts, namely the Faculty of Theatre
and the Faculty of TV and Film. Our
first stop was the Faculty of TV and
Film and the staff  showed us many of
their award-winning short movies shot
by students, some of them still on the
process of completion. These movies
were inspiring, to understand how
young talents work on their creative
ideas, how they deliver social
messages through art and how
contemporary arts are developing in
Slovakia.  
 
www.vsmu.sk



V I S I T  TO  TH E  ACADEMY  O F

TH E  P ER FORM ING  ARTS
 

Our second stop was the Faculty of Theatre. Here, we were able to see how the
stage decoration and costumes were created and stored, how the lights were
arranged in a theatre play, what kind of stages students follow to create a theatre
play and to put it into action, what happens in the backstage of a play and a lot of
details about the creative drama field. For our youth workers, it was eye-opening
to get the chance to see the theatre field from the creating-perspective and
especially for the participants who were involved in theatre-based fields. 
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Faculty of Theatre



APP L Y I NG  TH E  NON - F ORMA L  L EARN ING

METHODS  WI TH  YOUNG  P EOP L E

 

In Gymnasium Ceska in Bratislava, with more than 75 students we met to apply the
non-formal learning tools created by our youth workers. The students were divided
into three groups and the youth workers were also divided into their working groups
according to the topic of the learning method they created. The youth workers
successfully applied the ice breakers, energizers and non-formal learning tools with the
young people in the gymnasium and we have received a lot of creative energy from the
Slovak youth. It was a great experience to show young people ways to direct their
energy into creativity, to use social media in an effective way, to express their
emotions and messages from a unique perspective and to overcome intolerance. After
our sessions were finalized, we gave information about the Erasmus+ program and how
they could apply to the international actions, we delivered brochures and contact
information as well. We  left the gymnasium having created new friendships and new
creative ideas.  
www.gymnaziumceska.sk/index.php/sk/

TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  



APP L Y I NG  TH E  NON - F ORMA L  L EARN ING

METHODS  WI TH  YOUNG  P EOP L E

 

TAKE  A  STEP  TOWARDS  CREATIVITY  -  HANDBOOK  



Throughout the project, we gave the space for young talents to express their
voices to become an inspiration for others. Our first participant to share her work
in the local area was Ezgi, who is a movie director in Turkey with multiple national
and international awards. Ezgi showed us two of her most well-known works in
which she depicted the crumbled areas of the society in which we reject what is
colorful, what is different than others and what is unknown and we try to shape
individuals according to society expectations. Her movies, one of them available in
online sources with the name "Enkaz" clearly depicted her clever ways of giving a
social message through art and symbolism. She also told us about the challenges
that she has faced throughout her career as a female movie director in her
country, how she found local fundings for her dreams to come true. From her, we
have learned that dreams take hard word, motivation, creativity and courage. 
 
Enkaz: www.youtube.com/watch?v=vsPJdR9NpGs
www.kameraarkasi.org/yonetmenler/ezgibusracinar.html

BE I NG  A  MOV I E  D I R E C TOR  I N  TURKEY  -

SHORT  MOV I E S  S ESS I ON  

Ezgi Büşra Çınar 
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Throughout the project, we gave the space for young talents to express their
voices to become an inspiration for others. Our participants Alejandro and Juliana
told us about their great project in Madrid named La Casa B, which is an artful
project that brings young people together to share, express and discover. They  are
a community of international like minded people, entrepreneurs, creatives and
experience seekers are connecting together to empower society goals around
charing and collaborative values. CasaB is a live creative house, that since 2017 is
creating a platform for people to connect with each other and express themselves
through creativity. In La Casa B people are welcome wether they have an idea,
need support or just want to have a good time. Through the events, meetings and
workshops our community has grown. CasaB is organizing events for music,
poetry, visual arts and others to invite young people to have a space for their work   
and creativity, along with making friends and building a  community.
 
www.casabresidency.com
www.instagram.com/lacasabmadrid

 
 

AN  ART  PRO J E C T  I N  MADR I D  -  LA  CASA  B

Alejandro Moreno de Carlos & Juliana Constaín
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Youth Innovation Ltd - United Kingdom
 

 

TOGEL - Turkey
 

 

Eurodemos Youth Mobility NGO - Italy
 

 

 

Asociacion Cultural Gremio Luna - Spain
 

 

Asociacija Apkabink Europa - Lithuania
 

 

Youth for Equality - Slovakia
 

 

Zachodniopomorska Wojewódzka Komenda
Ochotniczych Hufców Pracy w Szczecinie -

Poland
 

Sindemos Sistima Kai Genia - Greece
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